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Job Title:		Content Marketer
Location/Department:		Marketing Department
Reporting to:			Group Marketing Manager
Date Prepared:			April 2026
Summary of Responsibilities:	
The Content Marketer will be responsible for planning, creating, and delivering high quality multichannel content, that supports the company’s B2B and B2C brands, (both online and offline). This role combines strong creative storytelling, copywriting capability, social media literacy across a range of platforms and a digital-first mindset, to support brand awareness, engagement, and lead generation.  Travel across the UK & Ireland will be required to capture photography and video content (including on-site filming & shooting), and finished assets suitable for use across social, digital and campaign channels.  

Key Responsibilities: (Not intended to be exclusive or exhaustive)
Content Creation & Copywriting: 
· Produce high quality shortform and longform content for digital and print channels, adapting tone and style based on audiences 
· Create compelling content for blogs, websites, case studies, brochures, email campaigns, gated assets and social media channels
· Plan, storyboard, film and edit video content, producing platform-ready outputs in multiple formats (e.g. shortform social, campaign, and digital storytelling assets)
· Capture and edit photography for use across websites, social media, case studies, and marketing collateral
· Craft, schedule and publish posts across social media platforms to support brand awareness, engagement, and lead generation across Facebook, Instagram, Pinterest, Tik Tok, Houzz and YouTube and LinkedIn 
· Research industry trends, product developments and audience behaviours to inform content strategy and creative direction.
Brand, Audience & Message Alignment: 
· Develop a deep understanding of user personas across trade, retail and consumer audiences 
· Adapt tone, messaging and format to suit different audiences & platforms
· Ensure all content aligns with brand guidelines, tone of voice, and strategic messaging



Planning, SEO & Performance: 
· Ownership of content planning and campaign execution across all brands
· Conduct keyword research and optimise content for search (in collaboration with the Digital Marketing Manager). 
· Monitor content performance & apply insights to improve future output
· Keep informed of competitor content activity and market trends across all audience types
Collaboration & Insight-Gathering: 
· Work with internal teams to uncover insights, identify content opportunities, and gather product or project information
· Liaise with external stakeholders, including trade customers and end consumers, to support content planning.
· Report on content effectiveness and identify opportunities for improvement and optimisation. 
· Co-ordinate with external agencies for larger or specialist content production when required
Other Duties: 
· Support sales enablement by creating case studies, presentations, and other collateral. 
· Assist HR with internal communications to enhance employee engagement. 
· Provide general support to the Group Marketing Manager with agreed marketing activities.
· Perform any other duties as deemed reasonable by the management team to support operational goals.
· Flexibility to cover colleagues' responsibilities during absences.
Company Values:
Live Uform’s Culture by living the values of Open & Honesty, Respect, Teamwork and taking responsibility.  
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