JOB TITLE:   CONTENT MARKETER	PERSONAL SPECIFICATION


	
	Essential
	Preferred

	
Attainments:
Education


	
Hold an undergraduate qualification in Marketing or other related discipline
OR a postgraduate qualification in a Marketing related subject  

	

	
Attainments:
Experience
	
Minimum of 3 years’ experience in a Content Creation role to include offline and online channels

Excellent copywriting, editing, and storytelling ability

Experience producing end-to-end video content, from filming through to editing and final delivery 

Confidence creating short-form and long-form video outputs optimised for different platforms
Portfolio of written, social or video work required

	Experience working across both B2B and B2C brands
Experience in the interiors, home improvement, or manufacturing sector



	
Job Knowledge
	
In-depth knowledge of current social media trends, especially shortform video
Understanding of inbound/outbound marketing and their effect on content optimisation techniques

In-depth knowledge of current social media trends, especially shortform video
Understanding of inbound/outbound marketing and their effect on content optimisation techniques

Ability to interpret analytics and apply data to improve performance 

	

	
Skills
	
Comfortable working with filming equipment, lighting and audio for on location shoots

Competency with video and photo editing tools (e.g. Canva, Adobe or similar)

Strong organisational skills with the ability to manage multiple projects 

Confidence working with AI tools for content ideation, editing, and workflow efficiency 

Competency with basic design or editing tools (e.g., Canva) 

Full driving licence and willingness to travel



	

	
Personal Qualities

	
Creative thinker with a passion for storytelling
Confident communicator who can engage comfortably with colleagues, customers, and external partners

A proactive approach to capturing content and bringing ideas to life
Detail driven with strong editorial standards
Curious, proactive, adaptable, and eager to learn new tools, platforms and trends
Collaborative mindset with strong stakeholder communication skills

	





